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Acteur reconnu en Suisse romande, la société ALTEA 
challenge le marché romand des technologies de l’in-
formation en créant Eyra Group. Par le développement 
et l’acquisition de compétences à 360°, ce dernier ambi-
tionne de devenir le leader du marché de l’IT en propo-
sant une approche résolument tournée vers les besoins 
des clients.

UNE NOUVELLE ÈRE DANS LES 
TECHNOLOGIES DE 
L’INFORMATION ET LA SÉCURITÉ

 WWW.EYRA–GROUP.CH
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Accompagnant les entreprises dans leurs projets de transformation 
numérique depuis plusieurs années, Luceed aide ses clients à définir 
et exécuter leur stratégie digitale afin de leur permettre d’atteindre 
leurs objectifs.

Désireux de donner une image plus visible à la marque Luceed 
au-delà de son réseau de clients établis, de définir plus précisément 
son positionnement et ses services et de fédérer son équipe autour 
de valeurs fortes, Luceed a fait appel à Inox Communication pour 
l’aider en ce sens.

Une approche novatrice entre 
business et technologie
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L’unité de personnalisation réalise des finitions uniques à partir des données 
clients. Ce service travaille avec un programme spécifique et adapté au langage 
bancaire. Il gère dans les meilleures conditions et avec un haut niveau de 
sécurité des données sensibles en toute confidentialité.

ISO/IEC Standard
Three read/write tracks

Card number, holder name, expiration date
Encrypted PIN, country code, currency units,
authorized amountband loyalty schemes

MAGNETIC STRIPE PERSONALIZATION

Issuer Identification
Issuing Organization
Customer’s designated Bank Account

Card numbers are allocated in accordance
with ISO/IEC 7812. The card number is
usually prominently embossed on the front
of a payment card.

IDENTIFICATION NUMBERSBA

Connecting antenna
RFID chips integration

CONFIDENTIAL SHIPPINGE

Personalization

VISA/ MasterCard Certified 

CREDIT CARD NETWORKD

Facilite l’harmonisation à l’échelle mondiale des critères 
d’évaluation en matière de données sécurisées y compris
 les normes d’utilisation de logiciels de cryptage PCI.

RFID Chips
Biometric Chips
Contactless radio frequency
Microcontroller
Antennas

Smartcard technologies
ISO/IEC 7816 and ISO/IEC 14443

CHIP PERSONALIZATIONC

The sharpest Swiss competences
in personalized identification

CH.
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Production industrielle mais produit unique.

Processus industriel permettant la production 
d’élément d’identification exclusif.

Complex
Cards

Government
ID

Credit/Debit
Cards
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STRATÉGIE DE MARQUE
ET IDENTITÉ

Each procut is unique.
Where products
and unicity meet.

a Sell-Out Solution
CH.
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Depuis 1976, la société NiD (anciennement NagraID) basée au Crêt-du-
Locle développe une expertise en identification sécurisée et traitement des 
données sécurisées.
L’entreprise fournit des technologies à haute valeur ajoutée pour les 
gouvernements, les entreprises, le secteur bancaire et opère également 
dans le domaine des transactions électroniques en ligne.

Confidentialité,
identité et sécurité.

SWISS
COMPETENCE
IN IDENTIFACTION

NID

NID

IDENTIFICATION
AND DATA
PROCESSING
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empowering
everything connected
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emphasizing energy efficiency
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9Leader in ultra-low 
power, low voltage 
management

Power management and
energy performance

Energy harvesting
Energy storage
Power management
Power supply

EM microelectronic
Intergrated Brand Strategy

Inox Communication
08.02.2018

MANAGE

SUPPLY
STORE
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8Over forty years of 
experience building 
semiconductors

Mastering ultra-low power and 
time accuracy integrated circuits, 
modules and displays.

EM Microelectronic’s product 
portfolio encompasses RFID circuits, 
smart cards ICs, ultra-low power 
microcontrollers, power management, 
LCD drivers and displays, sensor and 
optoelectronic ICs, and integrated 32-
bit MCU and standard analog ICs.

EM microelectronic
Intergrated Brand Strategy

Inox Communication
08.02.2018

MODULES DISPLAYSINTEGRATED CIRCUITS

embodying
user experience
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Figli del Sole
Oliveri, Italy
Art-Science Exhibition
at EPFL Pavilions by Compáz

Figli del Sole (Children of the Sun) is a permanent exhibition in the 
community of Oliveri, Sicily, displaying portraits of local residents, 
which are intriguingly integrated onto photovoltaic panels and dis-
played in a public park in Oliveri. The subjects – men, women, and 
children of the community – reflect the diversity of Oliveri, which is 
part of the Sicilian city of Messina. The technology behind this ex-
hibition is the result of four years of development advanced by the 
consortium and its partners, which created different techniques 
to add striking aesthetics to the solar panels. Thanks to these 
innovations, solar technologies can now be artfully integrated into 
the façades of buildings or displayed on the streets. The exhibition 
also fulfils an essential role as a test platform for these innovative 
technologies, in particular conditions of the Mediterranean basin 
under high temperature, humidity and air salinity.

EXPLORE

Watt is Art
Lausanne, Switzerland
Art-Science Exhibition
at EPFL Pavilions by Compáz

Queens Ingrid’s garden
Oslo, Norway
by Oslobygg KF

Pavilions Visitors to the Watt is Art Exhibition are introduced 
to the concept of using energy-positive glazing (EPoG) in the 
construction of new buildings. These innovative photovoltaic solar 
panels offer some of the essential qualities – like soundproofing 
and insulation – associated with traditional building materials 
but they are also aesthetically compelling. With almost unlimited 
design possibilities, energy-positive glazing gives architects and 
builders a broad palette and allows them to match their projects 
to the environment. And, of course, they also produce energy. The 
displays and presentations at the Exhibition are compelling but 
real-world examples demonstrate the EPoG concept vividly. 

Ingrid’s Garden is an innovative garden-town whose main focus 
is to let individuals with cognitive impairment the opportunity to 
live as normally as possible within a safe framework. Oslobygg 
KF is a leader in the development, construction and management 
of energy-efficient buildings with optimal environmental profiles 
and Queen Ingrid’s Garden is no exception: the emphasis is on 
innovative and suitable applications of welfare and smart home 
technology, using a dense climate shell and good technical facili-
ties in combination with highly efficient energy wells. The building 
is adapted for local energy production, with solar cells on roofs in 
combination with Sedum plants, a gable roof and Oslobygg’s solar 
cell initiative along with the EPoG panels received through the 
EU Be-Smart initiative.

Arena Magasin X
Uppsala, Sweden
by White Arkitekter for Vasakronan

Migros Marin Centre
Neuchâtel, Switzerland
by Immoroc

Magasin X in Uppsala, Sweden takes large-scale construction to 
new levels of sustainability. The office building, with its solid wood 
frame, is the country’s largest wooden office building. Framed by 
slate, generously proportioned windows let daylight deep into 
the offices. On the most sunlit façades, windows are separated 
by solar panels that generate shade as well as electricity. The 
panels’ dimensions optimize the placement of solar cells to avoid 
«dead» (inactive) areas, and the frosted glass surface smoothens 
the appearance. Aligning them to the colour and texture of the 
surrounding materials. The modern wood construction, along with 
the slate and solar cells on the roof and façade, contribute to a 
building with an impressively-low carbon impact.

EXPLORE

EXPLORE

Integrate on an existing building, black and white solar panels into 
an impressive 300 square metre mural, demonstrates the great 
capacities of EPoG technologies and design to complement the 
architecture. The black metallic aluminium panel façade has been 
turn into EPoG power station.  

EXPLORE

EXPLORE

From traditional PV... to BIPV as Building Envelope Construction Material

From BIPV to Energy Positive Glazing EPoG

The Be-Smart project has received funding from The European Union’s
Horizon 2020 research and innovation programme under grant agreement
No 818009.

Promouvoir le potentiel du 
photovoltaïque comme 
matériau de construction 

L’Union européenne a fixé des objectifs ambitieux en matière de climat et 
d’énergie. Pour contribuer à ce tournant énergétique, les technologies photovol-
taïques intégrées aux bâtiments (BIPV) joueront un rôle important, notamment 
dans les villes et les zones urbaines. Le projet Be-Smart contribue à la mise en 
œuvre des politiques de bâtiments à énergie zéro et à la promotion du BIPV.
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ET

PRÉSENTENT

PROJET

VALORISATION DES PALAFITTES 
INSCRITS AU PATRIMOINE MONDIAL 
DE L’HUMANITÉ

TECHNOLOGIE

KALEO
PHOTO-VOLTAIC

CRÉATION ARTISTIQUE

PRISES DE VUE SUBAQUATIQUES 
PAR L’ OFFICE DU PATRIMOINE ET
DE L’ARCHÉOLOGIE DE NEUCHÂTEL
OPAN - FABIEN LANGENEGGER

emersion

emersion

EXHIBITS AT

PROJECT

A FOREST WALK FROM
MIDNIGHT TO MIDDAY

EXHIBITION

THE SUN: LIVING WITH
OUR STAR

IN COLLABORATION WITH

EMBASSY OF SWITZERLAND
IN THE UNITED KINGDOM

ARTISTIC CREATION

INOX COMMUNICATION
REFLECTED CREATIVE LAB Ante Meridiem

Embassy of Switzerland in the United Kingdom

World Premier
Photos-Voltaic
Exhibition

PRÉSENTS

FUNDING SPONSOR

BCN - BANQUE CANTONALE
NEUCHÂTELOISE

ARTWORK

GUILLAUME PERRET
PHOTOGRAPHER

TECHNOLOGY PARTNER

CSEM - CENTRE SUISSE
D’ELECTRONIQUE
ET DE MICROTECHNIQUE

When billboards
provide energy compaz.art

Some
billboards
are smart

By offering a new perception of solar energy, 

compàz will in time contribute to an increase in 

architectural solutions that integrate photovoltaic 

systems. It also enables other uses such as in 

advertising. Compàz aims to promote the use 

of renewable energy and to make this energy an 

integral part of our daily lives.    

ART
SCIENCE
SOCIETY

Working towards
a better world through
Art and Science

Some walls
are positive



PROUD FOUNDING PARTNER OF

www.compaz.art www.111.ch


